No. Organic and vegan describe different things. Organic usually refers to how certain agricultural ingredients
are grown and processed, and whether a product meets a defined certification standard. Vegan means a product
does not contain animal-derived ingredients; some people also use the term to include animal-testing policies, so

check what a brand means by it.

That distinction matters at the beauty counter. A moisturiser can be made with certified organic honey and
beeswax, but it is not vegan. Another product might be entirely plant-based yet have no organic certification at all.

And words such as "natural”, “clean” and “pure” on a front label do not, by themselves, prove either claim.

For East African shoppers comparing imported and locally made cosmetics, the quickest reliable habit is to turn the
pack around. Check the ingredients, look for the relevant seal, and find the certifier's name. Treat a front-label

claim as a starting point—not the evidence.

Organic vs vegan: the difference at a glance

Claim What it generally refers to What it does not automatically mean Organic How qualifying agricultural
ingredients are produced and processed under a certification standard. That the product is vegan, hypoallergenic,
safer for everyone, or made entirely of organic ingredients. Vegan That the product contains no animal-derived
ingredients, according to the claim or certification’s stated rules. That ingredients are organic, sustainably grown,
or suitable for sensitive skin. Natural, clean or pure These are broad marketing terms; their meaning depends on

the brand and the context. A recognised organic certification or a guarantee that the formula is vegan.

Organic certification is a process standard

Organic certification is not simply a score for how “good” or “green” a finished product is. It is a process standard:
a certifier checks whether relevant ingredients and production practices meet the rules of a particular organic
programme. Depending on the standard and product, checks can cover matters such as agricultural production,

handling, processing, records and separation from non-organic materials.

That is different from testing whether a face cream suits your skin, whether a shampoo performs well, or whether a
formula is free from every possible natural clean pure claims irritant. A certified organic product can still cause a
reaction. Organic does not mean hypoallergenic, and it does not guarantee that a product is suitable for eczema,

allergies or sensitive skin.

It is also worth keeping certification separate from product performance. A seal tells you that a product or its
ingredients meet a specified standard. It does not promise that a moisturiser will work better than a non-organic
one. For performance, look at the formula, use directions and evidence relevant to the product—not just the

badge.

What do USDA organic label tiers mean?

The USDA (United States Department of Agriculture) National Organic Program sets standards for products
that qualify for organic certification in the United States. When an agricultural product or cosmetic is certified
under this programme, its label category depends on the proportion of the product that is organic, as well as the

applicable rules.

USDA category General threshold What to look for 100 percent organic All ingredients, excluding permitted

processing aids where applicable, must meet the standard. The product may use the USDA Organic seal and
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identify its certifier. Organic At least 95 percent organic ingredients, with the remaining ingredients subject to
programme rules. The product may use the USDA Organic seal and identify its certifier. Made with organic
ingredients At least 70 percent organic ingredients. The label can identify up to three organic ingredients or food
groups, but it cannot use the USDA Organic seal. Less than 70 percent organic ingredients Below the 70 percent
threshold. Organic ingredients may be identified in the ingredient statement, but the product cannot use the

USDA Organic seal or make the higher-tier front-label claims.

These categories are useful, but read them as categories—not as a shortcut to “all organic”. A product labelled
“made with organic aloe vera”, for example, is not necessarily mostly organic. The threshold applies to the product

under the relevant rules, and the wording tells you which tier the brand is claiming.

Cosmetics can make the picture more complicated because some formulas contain water, minerals or other
materials that do not count as agricultural ingredients in the same way as oils, extracts or waxes. If a product
carries a USDA Organic seal, check the full label and certification details rather than trying to estimate its organic

content from the front alone.

Seal versus marketing words: check the back of the pack

The USDA Organic seal is different from a brand-designed leaf, green-coloured logo or phrase such as “made
with organic botanicals”. For a US-certified product, look for the actual USDA seal where its use is permitted, and
check the information panel for the name of the certifying agent. The certifier's name is a practical clue that the

claim is tied to a certification process—not just a marketing choice.

Do not assume the absence of a USDA seal proves a product is fraudulent. A product may be certified to another
country’'s standard, fall into a USDA category that cannot use the seal, or make a narrower ingredient claim. In
those cases, the brand should still make clear what is certified and by whom. If the package is vague, search for the

product’s certification details or ask the company.

By contrast, “natural”, “clean” and “pure” are not substitutes for an organic seal. They can sound reassuring, but
the words alone do not tell you the farming method, the percentage of organic ingredients, or whether an
independent certifier checked the claim. They also do not establish that a product is vegan. Treat these terms as

descriptions that need context, not proof.



Does organic mean vegan?

No. Organic certification and vegan status answer different questions. Organic certification looks at compliance
with an organic standard. Vegan status concerns animal-derived ingredients—and, depending on the scheme,
possibly other animal-related considerations. An ingredient can be organic and still come from an animal.

Honey and beeswax in organic cosmetics

Honey is made by bees, and beeswax is produced by bees. Both are animal-derived ingredients. So a balm
containing honey organic cosmetics ingredients may be certified organic if those ingredients and the finished
product meet the relevant standard, but it is not vegan. The same applies to beeswax certified organic: organic

describes its production and certification status; it does not make beeswax plant-based.

Other ingredients to check include lanolin (from sheep’s wool), milk proteins, silk, carmine (a pigment derived from
insects) and some forms of collagen. Ingredient names can be unfamiliar, and sourcing can vary, so contact the

brand if you cannot tell from the label. A vegan certification mark may help, but read the certifier's definition and

scope: one scheme’s policy on animal testing may differ from another’s.

Can a product be vegan and organic?

Yes. A formula can use qualifying organic plant-derived ingredients and avoid animal-derived ingredients. But do
not infer one claim from the other: look for organic certification and vegan evidence separately. If a brand says
“vegan organic”, ask whether the entire finished product is certified organic, whether only selected ingredients are

organic, and which organisation verifies the vegan claim.

What do US regulators do?

The FDA (Food and Drug Administration) regulates cosmetics in the United States, including requirements
around safety and labelling. The USDA runs the National Organic Program. These are different roles: FDA cosmetic
regulation does not turn an “organic” marketing phrase into USDA certification, and USDA organic certification is

not a guarantee that a product is safe for every individual.



For imported products, regulations and certification systems can differ by market. A USDA-certified item may be
sold in East Africa, but the US seal does not automatically explain how local rules apply or whether another
certification is relevant. Keep the same shopping habit: identify the claim, find the certifier or standard behind it,

and check the ingredient list.

What about batch testing?

Batch testing can be useful, but it is not a substitute for organic or vegan certification. Depending on the test and
the company’s quality programme, testing may look for particular contaminants, verify a measured property, or
check whether a batch meets a specification. It does not automatically confirm that ingredients were organically

farmed or that no animal-derived ingredient was used.

If a brand mentions batch testing, ask what is tested, which batches are covered, who performs the test and
whether results are available. “Batch tested” without those details is too broad to tell you much. Testing can

support quality control; certification and ingredient evidence address different questions.

A quick aisle checklist

1. Name the claim. Is the product claiming to be organic, vegan, both, or simply “natural” or “clean”?

2. Check the certification line. For a US-certified organic product, look for the certifier's name on the

information panel. Confirm what product or ingredients the certification covers.

3. Look at the tier. “Organic” and “made with organic ingredients” do not mean the same thing. Check the

percentage category and whether the USDA seal is being used appropriately.

4. Scan for animal-derived ingredients. Honey and beeswax are not vegan, even when certified organic.

Check for other animal-derived materials or ask the brand.

5. Keep performance separate. Organic is not a promise of better results or lower allergy risk. Review the

formula for your own needs and patch-test as appropriate.

6. Ask what testing means. Find out what was tested and who did it; do not treat batch testing as proof of

organic or vegan status.

How to assess a brand claim

Apply the same checks to every company, whether you are buying a small local label or a better-known name
such as Joy Organics. A company name, product range or attractive front label is not proof that a particular
cosmetic is certified organic or vegan. Check the individual product's current packaging and published

documentation. Claims can differ between products, and formulas can change.

If information is missing, ask a specific question: “Which organisation certifies this finished product as organic?” or
“Does this formula contain honey, beeswax or another animal-derived ingredient?” A clear answer should identify
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the certification or ingredient—not simply repeat words such as “pure”, “clean” or “all-natural”.

The bottom line

Organic is not the same as vegan on cosmetics. Organic is about meeting a defined production and processing
standard; vegan is about avoiding animal-derived ingredients, with the exact scope depending on the claim or

certification. Honey and beeswax can be certified organic and still make a product non-vegan.



When shopping, trust the evidence rather than the mood of the packaging: check the USDA label tier where
relevant, find the certifier's name on US-certified products, read the ingredients, and ask what a brand means by
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its claims. That quick check is more useful than assuming “organic”, “natural” or “clean” tells you everything.



