Managing influencer marketing programs in regulated categories like hemp/CBD and health-adjacent products
comes with its own unique set of challenges. As brands increasingly rely on creators for authentic content,
ensuring compliance with advertising rules while maintaining fast turnaround times can feel like walking a
tightrope. With the stakes higher than ever, the approval checklist you use, along with your compliance triage

approach, can make or break your campaign’s success.

In this guide, we'll dive into the best way to review influencer posts quickly before they go live by balancing speed
and brand responsibility. We'll naturally reference industry leaders like Tomoson and Joy Organics, discuss the
critical role of the Federal Trade Commission (FTC), and touch on useful tools from Meta and Google that can
facilitate your workflow. This post will help you streamline your processes without compromising compliance,

especially crucial when handling health-related claims.

The Brand’s Responsibility for Creator Claims

When working with influencers, brands can sometimes feel removed from the content creator’s final output.
However, legally, the responsibility for claims made during influencer campaigns ultimately falls on the brand. The
FTC clearly states that companies must ensure that all endorsements are truthful, not misleading, and

substantiated.

For brands like Joy Organics, which specializes in hemp-derived CBD products, this is especially important. Claims
about the benefits of hemp or CBD must align with FDA and FTC guidelines to avoid heavy fines and damage to
reputation. lll-advised or exaggerated claims in influencer posts can create serious compliance risks. This is why a

robust approval checklist becomes a crucial tool to vet content before it goes live.

Why Brands Cannot Rely on Influencers Alone
* Legal accountability: FTC enforces regulations on advertisers, including brands sponsoring influencer
content.
* Brand reputation: Misinformation or false claims hurt consumer trust and long-term brand equity.

* Consistent messaging: Brands need to maintain tone and compliant language across all channels and

creators.

FTC Training and Monitoring Expectations

The Federal Trade Commission requires brands to actively educate and monitor their influencers. tomoson This is

particularly resonant for regulated industries like health supplements and hemp-derived products.

A leading affiliate marketing platform like Tomoson offers tools and creator training modules to help brands
provide clear guidance on compliant post creation. Medium- and large-sized brands often develop in-depth

training focused on:

1. Correct use of disclosure language (“#ad," "sponsored") ensuring transparency.
2. Explicit instructions on prohibited claims or exaggerations.
3. Examples of approved language to promote the product accurately.

4. Periodic compliance audits and feedback loops on content performance and adherence.

Ultimately, ongoing education and monitoring reduce the risk of costly infractions. The FTC also emphasizes that

brands conduct regular audits of influencer content and have processes in place to quickly remove non-compliant
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posts.

Approved vs. Prohibited Language Lists: The Backbone of Your
Approval Checklist

One of the best ways to expedite post review is to establish a standardized approval checklist centered around
approved and prohibited language lists. This binary checklist guides both creators and internal review teams to

quickly identify whether content can proceed or requires adjustments.

How to Create Your Language Lists

* Approved Language: Include phrases and claims that are backed by scientific evidence and in line with FTC
and FDA guidance. For example, “promotes relaxation” may be acceptable if substantiated, while “cures
anxiety” is prohibited.

* Prohibited Language: List all claims that imply treatment, prevention, or cure of diseases, or unsubstantiated
health benefits.

* Disclosure Requirements: Clearly specify how sponsors must be disclosed to meet FTC transparency

standards (e.g., use of hashtags like #sponsored or #ad).

* Examples: Provide annotated examples of compliant and non-compliant posts to eliminate grey areas for

creators.

Companies like Joy Organics regularly update these lists to reflect changes in legislation or emerging industry

guidance, helping their creators stay compliant and their reviews swift.

Health Product Claim Limits: What You Need to Know

Health-adjacent products like hemp, CBD, supplements, and vitamins are highly scrutinized. The FTC and FDA
impose tight restrictions on what can and cannot be claimed publicly.

Here are key claim restrictions you must include in your approval checklist and communicate to creators:

* No claims that the product can diagnose, cure, mitigate, treat, or prevent disease.
* Avoid stating or suggesting that the product is a substitute for medical advice or prescription drugs.
* All claims must have competent and reliable scientific evidence backing.

® Disclosures about the regulatory status of hemp-derived products (e.g., not FDA approved) should be clear

when relevant.

The repeated emphasis on these limits ensures creators don't inadvertently expose brands to regulatory

enforcement actions. Remember, an influencer's wrong health claim is treated as your brand’s claim.

Leveraging Meta and Google Tools to Accelerate Review Turnaround

To manage high-volume influencer content without sacrificing compliance, you need technology that streamlines
approval workflows. Platforms from Meta (Facebook & Instagram) and Google (YouTube & Google Ads) offer

powerful solutions to aid monitoring and speed up turnaround time.

Meta's Brand Safety and Content Moderation Tools



* Facebook’s Branded Content Tool: Enables tagging of brand partners, which helps with transparency and

ensures content meets platform policies.

e Automated Flagging: Uses Al to detect prohibited claims and unauthorized disclosures, providing faster

initial compliance triage.

* Collaboration Features: Allow brand managers to comment and request edits directly in the platform before

posts go live.

Google’s Compliance and Monitoring Solutions
* YouTube Content ID and Ad Policies: Helps brands identify content that violates health product claims
policies.
* Google Alerts and Keyword Monitoring: Brands can automate monitoring of influencer mentions to catch
risky language early.
* Integration with Affiliate Platforms: Tools like Tomoson can embed Google Sheets or Docs for real-time

collaborative approval checklists.

By integrating these platform tools into your influencer program, you gain multiple review layers: human
compliance teams augmented by technology-driven initial triage. This saves hours, reduces human error, and

ensures protocols for compliance triage are robust and repeatable.

Step-by-Step Guide: Quick Post Review Workflow Before Going Live

1. Pre-Approval Communication: Share an updated approval checklist and approved/prohibited language

lists with creators at briefing stage.

2. Creator Content Submission: Influencers submit post drafts via an organized platform (e.g., Tomoson) or

shared document.

3. Automated Initial Scan: Use Meta and Google tools to flag potential compliance issues using keyword

detection and disclosure checks.

4. Human Review & Compliance Triage: Compliance lead performs detailed content review focusing on brand

responsibility for claims and FTC guidelines.

5. Feedback Loop: Request edits from creator if post violates any rules, referencing specific checklist items.




Turnaround time goals should be set (e.g., 24-48 hours max) to avoid campaign delays.

6. Final Approval & Scheduling: Once compliant, approve post and coordinate scheduling with influencers or

publish directly via platform APIs if supported.

7. Ongoing Monitoring: After live posting, continue monitoring for unexpected changes, comments, or removal

requests.

Conclusion: Balancing Speed and Compliance in Influencer Marketing

For brands operating in regulated sectors like hemp/CBD and health-related products, the pressure to keep
influencer marketing campaigns compliant while moving fast is intense. By implementing a strong approval
checklist informed by FTC expectations, employing approved vs. prohibited language lists, and leveraging tools
from Meta, Google, and platforms like Tomoson, you can dramatically improve your turnaround time without
sacrificing legal safeguards.

Remember: brand responsibility for creator claims is non-negotiable. Investing in ongoing training, clear guidelines,
and technology-assisted reviews protects your brand against regulatory risks and fosters authentic, trustworthy

influencer partnerships.

By adopting these strategies, your team can confidently approve influencer content quickly, maintain FTC

compliance, and execute vibrant campaigns that resonate safely and effectively with your audience.



